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Exhibitor Analysis
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Exhibitors by Origin
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Mainland China
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Exhibitors by Industry
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Shopfitting and shop furnishing
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Store design & visual merchandising 279%
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Smart retail technology
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Lightin
Eﬁgﬂﬁ g 100/0
Catering, hospitality equipment and refrigeration system o
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Superior platform for leading suppliers to explore business opportunities
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Purpose for Exhibiting
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To present new products / technologies
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To seek for sales agent / distributor

To initiate new business relation in Asian / Chinese market
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To acquire latest market trends / product information
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To enhance image & brand of the company
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To learn, exchange and network
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Exhibitor Voice
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Retail industry has been heavily affected by the COVID-19 epidemic this year, while
in our own business development, we see that it is not the case for high-end brands
in the domestic market. This is our third time to attend C-star, and we also attended
EuroShop in Germany this February. Our C-star participation has always promoted
our business development and helped us get more and more good customers.
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. . . . . . . . Ms. Yvonne Tian, Marketing Director, LRC (Hongkong) Brand Management Co., Ltd.
LRC (F#) mEEEFRATF, hiptlk, AfmLt

Mr. Antoine Heuchon, Account Director, LRC (Hongkong) Brand Management Co., Ltd.

LRC (F#) REERFRAE, BFALE, RE%E

The epidemic outbreak is short-term, and the market remains, so what we need to
do is to be confident. Like this time, we prepared very well. With the help of designers,
we are able to present our brand wonderfully. The epidemic has no effects on our
confidence to participate in the exhibition. This is our first time at C-star, during
exhibition we got in contact with many key customers, which | believe will be very
helpful to our company's next development.
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Mr. Zeng Dezhong, General Manager, Vianolux Lighting Tech Co., Ltd.
[ RIREMIE 5] BRI B IR AT, 24218, JEPRE

The epidemic in 2020 hit new retail very hard, and it is both an opportunity and a
challenge for us. This is the second time Epson participating in C-star, and | think our
biggest achievements here are that, on the one hand, it helps us know our customers
and partners who can help us improve our products and launch more solutions, and
on the other hand, we are able to show some leading brands and suppliers in the retail
industry that Epson's projection technology is not only used in traditional classrooms,
home theaters or conference rooms, but also in new commercial applications.
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Ms. Han Xiaona, Projectors Product Manager, EPSON CHINA
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Visitors Analysis
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| Visitor by Origin Domestic Visitor Breakdown
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Matchmaking
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In order to facilitate professional visitors to have efficient trade talks
with potential retail solution providers, we provided free matchmaking
services to those individuals and groups who came from Fashion
and Apparel, Food Retail, Supermarket, Shopping Centers, Department
Store, Convenience Store and other retail sectors and who had specific
purchase intentions.
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Trade visitors source the latest retail equipment and high quality solutions
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Visitor by Business Sector
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Visitor by Occupational Position
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Designer o
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Decision Makers
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Make the decision
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Main Areas of Interest
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Shopfittings and Shop Furnishings
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This year the epidemic has much affected many industries, especially for us who
are running apparel retail. But | do believe it won't last long. As chances always

come with crisis. During C-star 2020 | have seen many shop solutions manufacturers
which are very helpful for us to reform and upgrade.
O SENBBLITIHERT EARAE, RN TRENXFENERIFZETLHN
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Mr. Zhu Chongbin, Senior Space Designer, ERKE
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of the visitors will recommend

O C-star to other colleagues
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The epidemic certainly has a great impact on industry, but it also offers an opportunity
for retail enterprises to slow down, reflect and reconsider the business potentials
of digitalization. This year saw a large number of retailers, including well-known
European chains engulfed in the “tidal wave of store closures". But those with good
online and digital channels fared much better. For all of us, the epidemic is a crisis
as well as an opportunity. Visiting C-star is a fruitful experience, | can realise that
the retail industry will be overturned by technology in the future. | will tell my friends
in the business that they should prepare themselves with digital and intelligent
technology as soon as possible.
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Mr. Yao Wen, Founder, iUXLabs
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Overview of Top Brands Visiting C-star 2020

iy C-star 2020 &

s R EEmhE—%

A
LAWSON
CALVIN KLEIN
SOMR
stersibor Sams@nite
TOPSHOP | % PEACEBIRD swatchez
g g




THREE Special Zones
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As the retail industry evolves rapidly, C-star 2020 expanded its portfolio once again by launching three special zones with upgraded features.
ReTailor Hub, H!Tech Hub, and Designer Village provided a platform for retail solution providers and retailers to make business and exchange

ideas.

ZEIEAR, C-star2020%NELEBERFEWRITSRERBUBBEEAR, EREEM EITEZAARIIFEERX ReTailor Hub. HBEZFER

KIBLURISIHIER, ARESREHBENSERERENRNE

%mm_

Designer Village

Designer Village built with unique booth designs and brought
together many outstanding design firms to highlighting
the strength of Chinese design.

BRIHMERCERSMERITNESF, REUMFHNRAIRIT, &
EHPERITES.
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H!Tech Hub

H!Tech Hub made its debut at C-star 2020. It brought together
renowned companies of retail technology such as cloudpick,
SUNMI, T-Scale, Kiton, CCL Tech, Koscar, and Zkong to showcasing
cutting-edge technologies.

BETERRIEERRAE, KENWLRSE. XK. 6%, RE.
SR . HRER. EEFNETERARBURTIIERA.
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ReTailor Hub

ReTailor Hub, as a brand event of C-star, created an S.Engine Café
on-site with smart retail technologies. In the special zone, Cloudpick
Technology also built an unmanned grab-and-go store with Al
vision that disrupts conventional consumption patterns.

ReTailor HubfEJyC-starfE VRS Mm%, IMHITIEEEMMHE, &
AEHNESTERR, TXA, cERBEITET —RAZREN
ARRRTENIE, BIEEGHEEN.



THREE Professional Conferences
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Retail Stage

Due to the covid-19 pandemic, the retail sector is facing new challenges
and opportunities. Considering the situation, C-star and China Commerce
Association for General Merchandise (CCAGM) co-organized C-star Retail Stage
with participation from leading retail brands, shopping mall executives and

academic experts to share insights and explore core values of retail business. _ e ,
| have gained a lot from participating in C-star Retail Stage.

Chinese retail industry is developing to online and offline

SREEE, SETINERAIRERHOTNBS K, EHEST, Cstar integration and providing better consumer experiences.
MPETERLIHE (CCAGM) HETM2020HESE L EERISE, B Thrqugh C-star RetalI‘Stage, we can shgre how JD 7F_RESH will
e e e e _ realize the complete integration of online and offline, and
1§{t§%‘%nﬂhﬂﬁ\ m@#@qj’b‘ﬁgl%é\ %‘%ﬂ$y’§2—}7k§%%yﬂ%ﬁ$; ’—5 know the opinions from other industry leaders.
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Mr. Yu Leiqi,
Senior Director of Design
and Planning, JD 7FRESH

RAEZSEERATfreshillSEE,
BIHANERRY, FREEE

M Store Upgrade and Supermarket Design Open Class

H!Tech Stage 2020 I TEARS £HIRIHATIR
In addition to Retail Stage, C-star 2020 set up H!Tech Stage to explore ’
advanced technologies and development trends in the field of smart @9
retail technology. The stage invited renowned technology companies Partner o
and industry professionals to share their views. &1Es RERRETE

FR2020EZE I K BEIHICIEI, (-star 202018 FFi&H!Tech Stage, &
ARRSETERAMINEHBARLEBED, BIFTHRMEAFER
ik, WEALTHITEHD Z.



TWO Exciting Competitions
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ERDA China

ERDA China (EuroShop RetailDesign Award China) is derived from
ERDA which is one of the supporting programs of EuroShop Trade
Fairs. As the Chinese retail industry has formed its own pattern
with Chinese characteristics during its development, we establish
ERDA China to crown the outstanding store designs in China.

EuroShop FEZ 1%t (ERDA China) H EuroShop 2&
&I ELTEMFR, FER EuroShop Trade Fairs &5 BSBIEHA
EEhZ—. ERIIFPESE T CRE BRI REFNEL,
FENHFRILIL EuroShop HEIZEEITR (ERDA China) AMRFE
FEERHIZITINR.

2020 winners are:

2020 R (EM:

Nike SH 001 - E.A.R.L Adapt BB RIIXRIEFERLABIE [R1{Z 2 A T O 2 R AR 2T
1&it75 Designer: HEYTEA LAB Tong Ren Tang Zhima Health
X2 (3 & Bringidea) (Shenzhen OCT Harbor Store) ~ Concept Store
i&it75 Designer: i&it7 Designer:
ZRARENIE TOMO DESIGN FERER=E
Beijing Wuxiang Space
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VM (Challenge

In order to highlight the importance of window Display, C-star and
Shop! joined forces to host VM Challenge 2020. Each participanting
group presented their own ingenuity onsite within four hours under
the specific theme set by PINKO, an Italian fashion brand.

ANOEFEERITERMEKRBRINEENE, C-star5Shop!
ERSEEH ShaTRIEAEBESITIEVM Challenge 2020
HEEEEHRME. SFEFED/NRRER AT B & &
PINKOAEN XA B TS
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